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INDEX NO.:   EDU116

VENDOR NO. ANNUAL

VENDOR NAME EST.

DEL. OFFERED USAGE/

LOC. BY STATE UOM EA

Bid Price Extended Price Bid Price Extended Price Bid Price Extended Price Bid Price Extended Price Bid Price Extended Price Bid Price Extended Price

ITEM/Description 

 *Cost to Ohio Department of Education for 

the implementation of media buying 

services.  The cost must be expressed in a 

percentage number.  The Department of 

Education will pay this percentage to the 

Contractor based on the cost of the media 

purchased.  % 9% net 30 15% net 30 10-12%

*with 2% 

discount, 10 days 

if preferred 

(otherwise Net 

30) 2% net 30 4.9% net 30 2% net 30

 AWARD

 *  Media Buyer’s commission is not to be 

considered in the  Media Buyer’s net 

placement of advertising. 

Coin Toss 

Heads

Winner of Coin 

Toss

Coin Toss 

Tails

 

5

Spencer 4 Higher Media

4

Three Leaf Productions

  

6

Ohio

 

Ohio

PMM Agency Singleton & Partners

OhioOhioOhio

EVALUATION: Bids will be evaluated in accordance with Article I-17 of the “Instructions to Bidders”. In

addition, the state may use information garnered through third parties in the evaluation of a Bidder’s

financial responsibility.

CONTRACT AWARD: A contract will be awarded to the lowest responsive and responsible Bidder

offering the lowest commission percentage of net placement of advertising who meets the specifications

of this Invitation to Bid.

2

New Vison Media

PRODUCT/SERVICE: MEDIA BUYING SERVICES

Blackboard Marketing

1

BID NO.:  OT903316 OPENING DATE:11/30/15

3

Ohio

BIDS TABULATED BY:_____________________    REVIEWED BY:_____________________    REC. FOR APPROVAL BY:_____________________    APPROVED BY:_____________________


