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STATE OF OHIO 
DEPARTMENT OF ADMINISTRATIVE SERVICES 

GENERAL SERVICES DIVISION 
OFFICE OF PROCUREMENT SERVICES 

4200 SURFACE ROAD, COLUMBUS, OH  43228-1395 
 

 
MANDATORY USE CONTRACT FOR: MEDIA BUYER SERVICES 

 
 
CONTRACT No.: OT906811  EFFECTIVE DATES: *10/21/11 to 06/30/13 
                                   
 
The Department of Administrative Services has accepted bids submitted in response to Invitation to Bid No. OT906811 that 
opened on 05/20/11.  The evaluation of the bid response(s) has been completed.  The bidder(s) listed herein have been 
determined to be the lowest responsive and responsible bidder(s) and have been awarded a contract for the items(s) listed.  
The respective bid response, including the Terms and Conditions for Bidding, Standard Contract Terms and Conditions, and 
Supplemental Contract Terms and Conditions, special contract terms & conditions, any bid addenda, specifications, pricing 
schedules and any attachments incorporated by reference and accepted by DAS become a part of this Requirements Contract. 
 
This Requirements Contract is effective beginning and ending on the dates noted above unless, prior to the expiration date, 
the Contract is renewed, terminated or cancelled in accordance with the Contract Terms and Conditions. 
 
This Requirements Contract is available to Ohio Department of Health, as applicable. 
 
Agencies are eligible to make purchases of the listed supplies and/or services in any amount and at any time as determined by 
the agency.  The State makes no representation or guarantee that agencies will purchase the volume of supplies and/or 
services as advertised in the Invitation to Bid. 
 
SPECIAL NOTE: State agencies may make purchases under this Requirements Contract up to $2500.00 using the state of 
Ohio payment card.  Any purchase that exceeds $2500.00 will be made using the official state of Ohio purchase order (ADM-
0523).  Any non-state agency, institution of higher education or Cooperative Purchasing member will use forms applicable to 
their respective agency. 
 
Questions regarding this and/or the Requirements Contract may be directed to: 

 
Nicole Erb 

Nicole.erb@das.state.oh.us 
 
This Requirements Contract and any Amendments thereto are available from the DAS Web site at the following address: 
 

 
 
 

http://www.ohio.gov/procure 
 
 
 
 

    
 
*Indicates the change in contract 
effective date 
 
 

Signed: __________________________________________________________ 
     Robert Blair, Director    Date  
 
 
 
             

http://www.procure.ohio.gov/pdf/iandt14.pdf
http://www.procure.ohio.gov/pdf/iandt14.pdf
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SPECIAL CONTRACT TERMS AND CONDITIONS 

 

AMENDMENTS TO CONTRACT TERMS AND CONDITIONS: The following Amendments to the Contract Terms and 
Conditions do hereby become a part hereof.  In the event that an amendment conflicts with the Contract Terms and 
Conditions, the Amendment will prevail.   

 

DELIVERY AND ACCEPTANCE: Services will be performed as set forth in the Contract and in accordance with paragraphs S-
8, S-9, and S-10 of the SUPPLEMENTAL CONTRACT TERMS AND CONDITIONS.  The location of performance will be noted 
on the purchase order issued by the participating agency.  Payment for services rendered will occur upon the inspection and 
written confirmation by the ordering agency that the services provided conform to the requirements set forth in the Contract.  
Unless otherwise provided in the Contract, payment shall be conclusive except as regards to latent defects, fraud, or such 
gross mistakes as amount to fraud. 
 

EXAMPLES: The bidder may be required to submit examples of the previous projects for the services being offered.  If the 
examples are needed, the bidder will be required to provide the samples within ten (10) calendar days after notification.  
Failure to provide the examples within the stated time period will result in the bidder being deemed not responsive. 
 

EVALUATION: Bids will be evaluated in accordance with Article I-17 of the “Instructions to Bidders”.   
 

CONTRACT AWARD: The award will be made to the lowest responsive and responsible bidder offering the lowest commission 
percentage of net placement of advertising who meets the specifications of this Invitation To Bid. 
 

FIRM FIXED-PRICE CONTRACT: The contract is a Firm Fixed-Price Contract.  The Contractor(s) percentage rate will remain 
consistent throughout the term of the Contract.    

 

Notice on the Use of Social Security Numbers as Federal Tax Identification Numbers 
The Department of Administrative Services (Department) requires vendors and contractors wishing to do business with the 
State to provide their Federal Taxpayer Identification Number to the Department. The Department does this so that it can 
perform statutorily required “responsibility” analyses on those vendors and contractors doing business with the State and, 
under limited circumstances, for tax reporting purposes. If you are a vendor or contractor using your Social Security Number as 
your Federal Taxpayer Identification Number, please be aware that the information you submit is a public record, and the 
Department may be compelled by Ohio law to release Federal Taxpayer Identification Numbers as a public record. If you do 
not want to have your Social Security Number potentially disclosed as a Federal Taxpayer Identification Number, the 
Department encourages you to use a separate Employer Identification Number (EIN) obtained from the United States Internal 
Revenue Service’s to serve as your Federal Taxpayer Identification Number.  
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SPECIFICATIONS AND REQUIREMENTS 
MEDIA BUYER SERVICES 

 
I. Scope of Work: 
 

The Ohio Department of Health (ODH) has on a number of past occasions conducted proactive media campaigns on 
various public health issues including chronic and infectious diseases, organ donation and pandemic influenza awareness. 
The ODH seeks a media buyer to lend expertise and assist future campaigns. 
 
ODH receives grant funding from a number of sources to promote various health topics including disease prevention, 
healthier lifestyles and preparedness for catastrophes such as pandemic flu. Some national health promotion campaigns 
have media material (e.g., TV and radio spots, camera-ready print layouts, etc.) created to accompany the funding. For all 
other campaigns, ODH has a video and design center capable of creating needed material. 
 
As planned and future projects develop, the ODH will utilize the successful Contractor to assign in the placement of 
various media campaigns of television, radio, print, billboard, Internet,  transit, sponsorship and non-traditional media to 
enable the ODH to effectively and efficiently share health messages with Ohioans. These campaigns may have a general 
demographic reach or a highly targeted effort to specific markets and demographics. 
 
The ODH is seeking expertise in media buying, knowledge of Ohio media and sufficient staffing and resources to 
successfully promote the ODH and the state of Ohio. 
 

II. Contractor Requirements: 
 
All products and data developed during this Contract become the property of the ODH.  Media buys and use of any 
contract resulting from this bid is at the discretion of the ODH. 
 
The ODH will provide the writing and production for audio, video, Internet and print advertisements. 
 
1. The successful Contractor will provide recommendations to the ODH for media campaigns to purchase paid 

advertisements and/or additional advertisements. These recommendations will include cost, details and desired 
outcomes. 

 
2. Assist in pre-campaign research of Ohio media. 

 
3. Determine audiences and scope of campaign before campaign launch. 

 
4. Research demographics of potential audiences. 

 
5. Identify media approaches to best reach target audiences. 

 
6. Identify media outlets that will impact demographics of various audiences. 

 
7. Recommend and negotiate radio and television air-time for commercial-type announcements, publication space for 

print outlets and outdoor space, Internet site advertisements, and any other media used for advertising and 
promotional projects. 

 
8. Based on identified target audiences and desirable media approaches, develop a detailed media plan for the 

campaign to include proposed dates, times, locations, media outlets and estimated gross media impressions. 
 
9. Upon approval from the ODH, negotiate and procure media contracts. 
 

10. During the course of the advertising campaign, ensure all advertisements complete their run by established 
deadlines. 

 
11. After completion of an assigned advertising campaign, verify advertisement placements were fulfilled during the time 

and locations agreed upon with the media outlets. 
 

12. Using approved ODH funds, receive, verify and pay valid invoices for media buys. 

 
13. Provide an after-action report upon closeout of the media event that would include details of expenditures to include 

administrative costs.  Within the after-action report, provide a summary report of the estimated audiences reached by 
the campaign. This after-action report must be submitted within 60 days of completion of each media campaign 
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The Contractor must provide overall management for the services outlined in this bid. The State will provide oversight of 
these services. The Contractor must provide and perform all services as identified in accordance with appropriate 
government regulations, industry standards, and those designated in this bid. The selected Contractor must utilize  
qualified personnel that are able to perform the work required and specified in this bid. Unless otherwise approved by the 
ODH Contract Administrator, all work performed and materials used under this contract shall conform to the latest 
version of all ODH manuals, standards, specifications, statewide special specifications, policies, and procedures, and 
associated addenda and amendments. All materials (including source files, graphics, images, etc.) developed during the 
course of this contract shall be provided to ODH throughout the contract term, as appropriate. 

    
III. Meeting Attendance and Reporting Requirements.  

 
The Contractor’s project management approach must adhere to the following Project meeting and reporting requirements: 

              
A. A pre-performance meeting is required with ODH to select the reporting format, review performance requirements and 

method of reporting. 
 

B. The successful Contractor may be required to provide monthly, written status reporting and exception-level status 
reporting to the Program Manager.  

 
C. The successful Contractor may be required to participate in weekly status meetings conducted by conference call. 

 
D.    The ODH may require information and/or data be provided at different frequencies of time based on the work being   

performed and the schedule of performance. 

 
IV. Billing/Invoicing. 

  
Each invoice must contain the following information: 
 
A. Contractor’s name and address; 
B. Contractor’s unique invoice number; 
C. Contract number; 
D. Agency name; 
E. Agency billing address; 
F. Agency’s purchase order number; 
G. Itemization of service provided; 
H. Dates of services; 
I. Copies of paid invoices for media buys. 
 
Invoices may be mailed to the following address: 
 

Ohio Department of Health 
ATTN:  Accounts Payable 
246 North High Street 
Columbus, OH  43215 
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PRICE SCHEDULE 
 

 

* CONTRACTOR:  Midwest Communications & Media 

 
DESCRIPTION 

  
Mark-Up Percent over Contractor’s Cost 

 
                                 2.0              % 

 
Costs to ODH for the development and implementation of media buying 
campaigns. The cost must be expressed in a percentage number.  The 
ODH will pay this percentage to the Contractor based on the cost of the 
media purchased.  

MUST BE A PERCENTAGE NUMBER  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
*Indicates the change in vendor effective 10/21/11 
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CONTRACTOR INDEX 
 

 
 
 
CONTRACTOR AND TERMS:     BID CONTRACT NO: OT906811  (06/30/13) 
 
 

*000055848       TERMS:  Net 30 Days 
Midwest Communications & Media        
49 S. Grant Ave       Telephone:  614-440-4449 
Columbus, OH 43215       
 
CONTRACTOR’S CONTACT: Bob Clegg    email:  bobclegg@ameritech.net 
                         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
*Indicates the change in vendor effective 10/21/11 
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SUMMARY OF AMENDMENTS 

 
 

 

Amendment 
Number 

Revision 
Date 

Description 

1 10/21/11 
Indicates the change in vendor from Northlich, LLC to Midwest Communications & 
Media effective 10/21/11 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 


