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STATE OF OHIO 
DEPARTMENT OF ADMINISTRATIVE SERVICES 

GENERAL SERVICES DIVISION 
OFFICE OF PROCUREMENT SERVICES 

4200 SURFACE ROAD, COLUMBUS, OH  43228-1395 
 

 
 

REQUIREMENTS CONTRACT: PREVENTION OF UNINTENTIONAL PRESCRIPTION DRUG OVERDOSES 
 
 
CONTRACT NUMBER: CSP905010 EFFECTIVE DATES: 02/08/10 TO 06/30/11 
                                     
 
The Department of Administrative Services has accepted Proposals submitted in response to Request for Proposal (RFP) No. 
CSP905010 that opened on January 4, 2010.  The evaluation of the Proposal responses has been completed.  The Offeror 
listed herein has been determined to be the highest ranking Offeror and has been awarded a Contract for the services listed.  
The respective Proposal response including, Contract Terms & Conditions, any Proposal amendment, special Contract Terms 
& Conditions, specifications, pricing schedules and any attachments incorporated by reference and accepted by DAS become 
a part of this Services Contract. 
 
The agency listed herein is eligible to make purchases of the contracted services in any amount and at any time as determined 
by the agency.  The State makes no representation or guarantee that department will purchase the volume of services as 
advertised in the Request for Proposal. 
 
This Requirements Contract is effective beginning and ending on the dates noted above unless, prior to the expiration date, 
the Contract is renewed, terminated, or cancelled in accordance with the Contract Terms and Conditions. 
 
 
 
This Requirements Contract is available to the Ohio Department of Health as applicable. 
 
 
Questions regarding this and/or the Services Contract may be directed to: 

 
Jan Fitzpatrick, CPPB 

janice.fitzpatrick@das.state.oh.us 
 
This Requirements Contract and any Amendments thereto are available from the DAS Web site at the following address: 
 
 

 
http://www.ohio.gov/procure 
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RFP RESPONSE CLARIFICATIONS 

 
The revised Attachment Nine reduces the cost by $48,000, for three projects to $352,000. 

 
During FY10 (upon award through June 30, 2010), one project will be executed: 
Project #1: Prevention Research, Design and Outreach: The first project in the contract will start with a foundation of research 
and best practices to lay the groundwork for a statewide public health campaign, as part of this project; the Fleishman-Hillard 
team will conduct the following work: 
a. Discovery of Best Practices in Prevention and Education—research and identify current best practices and resources in 
education and prevention of unintentional drug overdoses from organizations and national partners around the country. 
b. Creative Collateral Development—will develop creative materials around the launch of a prevention campaign in the state of 
Ohio. 
c. Coalition Building in At-Risk Markets—will build grassroots coalitions in counties with a high rate of unintentional prescription 
drug overdose. 
 
During FY11 (July 1, 2010 through June 30, 2011), two additional projects will be completed:  
Project #2: Media Campaign to Prevent Unintentional Prescription Drug Overdose:  Project will utilize various forms of media 
outreach to engage Ohio stakeholders in the importance of prevention of unintentional prescription drug overdose to include: 
a. Public Service Announcement Production and Distribution: develop a television and radio public service announcement for 
the state of Ohio around the importance of prevention of unintentional drug overdoses. 
b. Media Relations to Drive Public Awareness throughout the State—drive media attention around a prevention campaign for 
unintentional drug overdoses in the state of Ohio. 
c. Drop Off Events—work with law enforcement and health officials to encourage proper disposal of expired/unused 
prescription drugs in at-risk counties by creating media events to promote prevention of unintentional prescription drug 
overdose. 
Project #3: In-Market Outreach and Activation to Prevent Unintentional Prescription Drug Overdose: This project will utilize the 
elements designed during the first two projects to create a statewide external outreach campaign focused on driving 
awareness and behavior change around the importance of preventing unintentional prescription drug overdose, to include: 
a. Grassroots Campaign Outreach—to conduct outreach around unintentional prescription drug overdose in at-risk counties 
around the state of Ohio. 
b. Employer Outreach—to engage major employers in at-risk counties to encourage at-work education about unintentional 
prescription drug overdose. 
c. Peer-to-Peer High School Outreach—work with high school students in at-risk counties to conduct peer-to-peer outreach on 
preventing unintentional prescription drug overdose. 
 
Fleishman-Hillard has revised the original cost proposal and identified three projects to be implemented during the 18-month 
contract period for a total of $352,000.  Each element of the project is detailed in-depth as part of the written work-plan. 
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COST SUMMARY 
 

TITLE:  Prevention of Unintentional Prescription Drug Overdoses 
UNSPSC Number:  93131700 
OAKS ID#:  17675 
 
Offeror’s “Not to Exceed Costs”:    
Not-to-exceed cost for each project as shown below, to commence upon award through June 30, 2011. 
 

 
Deliverables 

 

 
Cost 

 

Project 1: Prevention Research, Design and Outreach  
 
1) Discovery of Best Practices in Prevention and Education 
Includes printing, administrative, telephone and travel 
charges for research and education ($2,500 OOP) 
2) Creative Collateral Development 
Includes logo development, brochure development (2) 
concepts, fact sheet development, image rights, and printing 
costs ($4,000 OOP) 
3)Coalition Building in At-Risk Markets 
Includes administrative costs, travel costs, and printing costs 
for in-market meetings and events ($5,000 OOP) 

 
 
 
 
 
 
 
 
 
 
 

$93,500.00 

Project 2: Media Campaign to Prevent Unintentional Prescription 
Drug Overdose 

 
1) Media Relations to Drive Public Awareness Throughout the 
State ($3,000 OOP) 
2) Public Service Announcement Production and Distribution 
Includes script development; securing locations, talent and 
production crew; travel, all on site production; editing; pitching 
to Ohio TV and radio stations; distribution and monitoring 
($3,000 OOP) 
3) Drop Off Events 
Includes administrative costs, travel costs, and printing costs 
for campaign events ($3,500 OOP) 

 
 
 
 
 
 
 
 
 
 
 
 

$131,500.00 

Project 3: In-Market Outreach and Activation to Prevent 
Unintentional Prescription Drug Overdose 

 
1) Grassroots Campaign Outreach 
Includes administrative costs, travel costs, and printing costs for 
campaign material distribution ($5,000 OOP) 
2) Employer Outreach 
Includes administrative costs, travel costs, and printing costs for 
employer material distribution ($5,000 OOP) 
3) Peer-to-Peer High School Outreach 
Includes administrative costs, travel costs, and printing costs for 
campaign events ($8,000 OOP) 

 
 
 
 
 
 
 
 
 
 
 

$127,000.00 

 
TOTAL (not to exceed) 

 
$352,000.00 

 
To be billed quarterly in arrears to ODH for actual Work completed against the above proposed costs. 
There will be no additional reimbursement for travel or other related expenses not included in the Not to Exceed Costs. 
Cost must be reflected in U. S. Dollars. 
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CONTRACTOR INDEX 
 

CONTRACTOR AND TERMS: CONTRACT NO.: CSP905010-1 (06/30/11) 
0000159306 
Fleishman-Hillard, Inc.  TERMS: Net 30 Days 
200 N. Broadway 
St. Louis, MO 63102  
 
REMIT TO: 
0000159306 
Fleishman-Hillard, Inc. 
PO Box 598 
St. Louis, MO 63188-0598 
 
 
CONTRACTOR’S CONTACT:  
Mr. Michael Murphy, Senior Vice President Telephone: (216) 928-3485 
Fleishman-Hillard Cleveland Fax: (216) 928-3443 
1350 Euclid Avenue, Suite 200 Email: michael.murphy@fleishman.com 
Cleveland, OH 44115-1815  
 

mailto:michael.murphy@fleishman.com

